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CCCLM Chwa's foreword

A thriving nightt i me economy is vital to the social, cultural
need to ensure our cities continue to come alive after dark, supporting local businesses and enriching urban life.

This important sector not only fosters more dynamic and inclusive cities, it also delivers significant and crucial
economic value, providing tens of thousands of jobs and driving tourism.

But our nightlife is facing significant challenges. The legacy of the Cd\8dpandemic continues to shape when and
how people engage with cities after dark. Cost of living pressures, access to skilled workers, operational costs and
shifting consumer behawur are increasingly pressing issues.

As city councils juggle regulatory frameworks, infrastructure needs and community expectations to best shape
successful nightime economies, we need to understand what support is working and where it is needed most.

Measuring the Australian NighTime Economy 2025 provides a comprehensive overview of how ni@ifé is
evolving across Australiaf6s capital cities. This sign
policy responses to offer a clegicture of both the strengths and the stress points of our nighime sectors.

There hasbeen a welcome resurgence in some sectors of the nigithe economy in our capital cities, with creative

and performing arts businesses now exceeding ppandemic levels and sports and physical recreation venues on
the rise, signalling an expansion of nigltime offerings beyond food and drink. While weekends remain key for
nightlife, in more than 50 per cent of cities analysed, Thursday was a new peak evening for the number of businesses
open.

And while over 15,000 new jobs were created in 2023/24, this growth is not spread evenly across the sector. Food
and drink venues, long the cornerstone of nightlife, have seen thousands of jobs disappear.

Across the country, city leaders are rethinking regulations, activating precincts, investing in programming, and
upgrading infrastructure to support a more adaptive and resilient aftdark economy. But it is clear that the state

Clover MOO rEAO and federal governments ned to provide more costof-living relief, particularly around the affordability of housing
and higher education, so that young people can work in and enjoy our bars, clubs and restaurants within our cities.

Lord Mayor of Sydney

CCCLM Chair 2& inform more local government efforts to keep oucities alive, connected and prosperouswell into the night.

We understand the challenges we face but stand ready to meet those challenges head on. This report will help
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(GLOSSARY OF TERMS

ABS Australian Bureau of Statistiésthe national provider of official government statistics.
ANZSIC Australian and New Zealand Standard Industrial Classifica@method of classifyingestablishments to a standardised set wfdustries
Employment The number of employees associated with the establishmentf#ments of charts and infographics relating to employment throughout this report are coloured red.

Establishment(s) Actively trading business(es) recorded in the Australian Burea$tattistics Business Register (ABSBR) as®tl8fe in each reporting yeai=lements of charts and infographic
relating to establishments throughout this report are coloured blue.

LGA Local Government Are® the municipal geographic area of a local council.

Non-employing A business that holds an Australian Business Number (ABN) and is registered for Goods and Service Tax (GST) that doesayoamyripdividuals outside of its directors or sol

business proprietors.

NTE Night-Time Economyd economic activity which occurs at establishments primarily between the hourspsh@nd 6am. The NTE can be broken down into Core, Ne@Gore and
Supply as per the table belowThe focus of this report is the Core NTE

SA2 Statistical Area 3 An ABSgeographic area classification defined using the Census of Population and Housing.

Turnover ($m) The sales and service income generated by the establishment(s), exclusive of goods and service tax-(GE&)

Sector Description

Core NTE Economicactivity occurring at stablishmens that provideservices to leisure use@mainly between 6pm and 6am. The Core NTE is split into ssdrtors ofDrink, Leisure &
Entertainmentand Food and then further subdivided by specific activity types

Food Establishments primarily offering meals, snacks or other food services fesiteconsumption, takeaway or delivery. This includes cafés, restaurants, andoagtoutlets.

Drink Establishments focused on the sale and consumption of beveragesiuding pubs, bars, taverns, and liquor retailers

Entertainment Venues and activities offering cultural, artistic, sporting or recreational experiences. This includes cinemas, live musg; #eeatres, gaming venuegyms sporting and
physical recreation centres, amusement and gaming venues, clubs, racing venues, and sex industry services.

Non-Core NTE Economic activityoccurring at establishments that may operate across the 2¥ur day, some of which provide integral services to Core NTE leisure activities. These include
public and private transport, hotels and other accommaodation, retail servigadicing, health, parking, and lighting.

Retail& . . . . . . . .

. A subset of NonCore NTEestablishmentxovering Retail both Food andRetail/Other) and Accommodation. Please s@able 3in the Appendix for more detail.

Accommodation

Supply NTE Supply NTE establishments tend to operate during the day but are part of the Core NTE supply chain via the production cesafing of Food, Drink or Entertainment
products for resale in leisure outlets.

Non-NTE This refers to all the other economiactivity within a defined geography that isutside the NTE definition.

Total Economy This is the sum of all economic activity within a defined geography.
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Highlightsfrom the report

133,680 1.1m $18bn

Core NTE Businesses (June 2024) Core NTEEmployment (June 2024) Core NTE Sales Turnover (2023/24)
More night-time businesses Jobs are growing but not all Sales turnoverns up d though
opened in 2023/24 industriesare keeping pace growth varies by industry
A u s t r Gote nighBtisne economy continued to  Almost 15,000 new jobs were addedo the core Core NTE Sales turnover continues to rise, with ¢
grow, with 2% more venues trading night-time economy: 8% annual increase in 2023/2¢-$14bn)
A Cafés and restaurants led the way, adding A Leisure & entertainment gained 2530 A The Food subsector performed well, with
1,45 businesses. employees cafés and restaurants up @bn (+9%), and
A Australians gained 427 sports and physical A The number of Food jobs fell by 6,650, takeawayfood services up £bn (+7%)
recreation businesses. despite more venues opening A Sports and physical recreation activitie
A The number of pubs, taverns and bars A Pubs andliquor retailing continued the decline increased by$2.3bn (+12%)
decreased by 48 businesses. in employment, with the loss of 860 roles. A Creative andperforming arts activities saw a

more modest increase of $370m (+4%).
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Top NTEinsightsin 2025

Aust r al -timedesonomy ¢
continues to evolve. While key
metrics like employment,and
venue numbers are growing
nationally, the data shows this
growth Shifts In
trading

IS uneven.
consumer behaviour,
patterns, and cityled initiatives

are reshaping the night.

These are fivansights from the
datathis year.

A
Leisure&
entertainmenthas
returned A

A
Weeknighttrading
leads the way

A
More jobs, but not
for everyone A

A
Hospitality under
pressure A

Councils are getting
creativein supporting ¢
their NTEs

Creative and performing arts businesses are on the rise, \
employment in this suksector now above prgpandemic
levels.

Sports andphysicalrecreation venues are also growin
pointing to broader nighttime offeringsbeyond hospitality.

While weekendsemain key for nightlifeni more than half
of the 16 cities analysed, Thursdags the peakevening for
the number of Core NTE businesses ogkim many cases
Wednesdays also popularfor post6pm trading

More than 15,000 new jobs were created across the Rig
time economyin 2023/24

Leisure and etertainment saw strong growthyet food and
drink venueemployment declined.

Pubs, taverns and bars hit their highest employment in&(
(118,44pbut have since declined by0000 jobs {8%).

Employment in the Food subector fell by 0.9%n 2023/24
with 6,650 fewer jobs acrosafes, restaurant& takeaways

Cities are investing in the night througtegulationreform,
precinct activation, programming and infrastructure.

These initiatives are helping precincts to adapt to n
patterns of demand and use.

Ingenium ResearchJuly 2025



The sixteen councils participating in this research are implementing a range of initiatives to support their NTES:

Strategic vision
& planning

Governance &
coordination

Public realm &
place activation

& hospitality

Transport &
mobility

Business &
industry support

‘ Outdoor dining
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Cities are embedding nightime priorities in longterm plans,
with new 24-hour or night-time economy strategiesinderway in
Willoughby, Penrithand Newcastle for example

Councils are strengthening coordination through advisory groug
and leadership rolesCanberrahas a dedicated minister, while
Brisbanecreated a Nighttime Economy Advisory Group withir
Council 8ds Small gBupsi ness Rou

Cities are enhancing streetscapes with lighting, seating, art ¢
laneway upgrades. Improvements iDarwin Maribyrnong and
Launceston create safer, more attractive environments fc
evening activity and local business.

Footpath trading, parklets and dining deck trials extend hospital
offerings into the evening. Initiatives iBydney Moonee Valley
and Perth create more flexible and welcoming stredevel
experiences.

Transport initiatives include micromobility, loading zones ar
night parking incentives. Cities such &anberrg Darwin Hornsby
and Penrith are improving accessand supporting movement
after dark

Cities provide workshops, networking events and campai
partnerships.S y d n BebdotseriesC a n b s ArtistaDatabase
andMe | b o utwilighe tfade initiative help businesses adapt t
new trading patterns and reach evening audiences.

Grants &
funding
programs

Events & festival
activation

Creative &
cultural support

Marketing &
destination
promotion

Safety &
residential
amenity

Data &
evaluation

Councils support their nightime economies through grants,
sponsorships and irkind contributions. For example,Adelaide
and Brisbanefunded events and activations, whil®arramatta
delivered a nighttime creative economy grants program.

Evening events drive visitation and boost trade. lllumina
Adelaide ParramattalanesandMe | b o uFirefight&estival, are
among many councilbacked events and festivalsanimating
precincts with music, food and performance.

Councils support live performance and local creatives throug
festivals, fee reductions, artist databases and public art prograr
For example,Moonee Valley Hornsby, Adelaide Hobart and
Willoughby actively nurture cultureand creativity

Cities run campaigns to boost nightime visitation.Me | b o u
00Only i nMarhieb yCrortgndged sY o u rH oWeas
(Hello Hobartdé promote events, precincts and businesse
throughout the year.

Lighting, cameras, planning and campaignsan support safer
nights. Per tohSéese i t ,Ne B a & snbise edtasdards
Par r amadte Nighs Trading and Hor n s ISpediad
Entertainment Precinct triadll address safety and amenity.

Cities are investing in data collection to guide strateg
L a u n c elsusiness @divity surveyand Darwin and Ho b a
data dashboards provide effectiveperformance tracking to
ensureNTEinitiatives are targetedand responsive to local needs
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https://www.willoughby.nsw.gov.au/files/assets/public/v/1/documents/publications-reports-master-plans-strategies-action-plans/ecm_6948704_v1_night-economy-strategy-2023-final.pdf
https://www.penrithcity.nsw.gov.au/building-development/invest-penrith/night-time-economy/strategy
https://newcastle.nsw.gov.au/business/our-economic-vision/newcastle-after-dark-strategy
https://www.cityofadelaide.com.au/about-council/grants-sponsorship-incentives/
https://www.brisbane.qld.gov.au/business/business-support/vibrant-and-active-precincts/brisbanes-nighttime-economy
https://www.cityofparramatta.nsw.gov.au/community/community-grants-program/annual-community-grants-program/night-time-creative-economy
https://www.parliament.act.gov.au/members/current/cheyne
https://www.brisbane.qld.gov.au/business/business-support/vibrant-and-active-precincts/brisbanes-nighttime-economy
https://www.illuminateadelaide.com/?utm_source=Google&utm_medium=Search&utm_campaign=Search+Early+Offer+INTERSTATE&utm_id=IA24&gad_source=1&gad_campaignid=22407536635&gclid=EAIaIQobChMInuDOq9nljAMVBRiDAx3UEAwTEAAYASAAEgJ4XvD_BwE
https://atparramatta.com/lanes
https://firelight.melbourne.vic.gov.au/
https://www.darwin.nt.gov.au/community/things-to-do/event-management/event-information/activation-guide
https://www.maribyrnong.vic.gov.au/News/Little-Africa-Precinct
https://www.launceston.tas.gov.au/Business-and-Development/Major-Projects/City-Heart-Place-Plan
https://mvcc.vic.gov.au/igniting-creativity-in-moonee-valley-23-27/
https://www.hornsby.nsw.gov.au/__data/assets/pdf_file/0003/275205/Hornsby_Council_Arts_and_Cultural_Plan_2024-2029.pdf
https://www.cityofadelaide.com.au/community/creativity-culture/
https://www.hobartcity.com.au/Community/Grants-and-funding/Creative-Hobart-Grants
https://www.willoughby.nsw.gov.au/Community/Arts-and-culture
https://www.cityofsydney.nsw.gov.au/council-governance-administration/outdoor-dining-guidelines
https://mvcc.vic.gov.au/permits/footpath-trading-permit/
https://perth.wa.gov.au/-/media/Project/COP/COP/COP/Assets/Images-and-Video/Live-and-Work/Sponsorship-and-grants/37187-25--2025-26-Business-Improvement-Grant-Guidelines.pdf
https://whatson.melbourne.vic.gov.au/only-in-the-city
https://www.maribyrnong.vic.gov.au/Business/Love-Your-West
https://hellohobart.com.au/
https://www.cmtedd.act.gov.au/open_government/inform/act_government_media_releases/cheyne/2024/canberras-nightlife-protected-and-promoted-through-new-reforms
https://www.darwin.nt.gov.au/community/about-darwin/getting-around/e-scooters-e-bikes
https://www.planning.nsw.gov.au/plans-for-your-area/priority-growth-areas-and-precincts/hornsby
https://penrithcity.nsw.gov.au/building-development/invest-penrith/st-marys-2041
https://perth.wa.gov.au/news-and-updates/all-news/see-it-say-it-city-of-perth-launches-community-safety-campaign
https://dcp.newcastle.nsw.gov.au/?_gl=1*5x44kl*_gcl_au*MTAzNDUwOTY5OS4xNzM5NzM0MDky*_ga*MTQzODk2MDQwMC4xNzM5NzM0MDk0*_ga_K80LP65XD0*MTczOTczNDA5NC4xLjEuMTczOTczNTUwNi40OS4wLjA.
https://www.cityofparramatta.nsw.gov.au/sites/council/files/2024-07/Parramatta_DCP_2023_Part_10_Late_Night_Trading.pdf
https://businesspapers.hornsby.nsw.gov.au/Open/2024/12/GM_11122024_AGN_AT_SUP.htm
https://whatson.cityofsydney.nsw.gov.au/programs/reboot
https://www.arts.act.gov.au/artists
https://www.melbourne.vic.gov.au/twilight-trading
https://www.launceston.tas.gov.au/News-Media/Council-takes-out-economic-development-awards
https://www.darwin.nt.gov.au/transforming-darwin/innovation/yourdarwin/smart-prosperous/economic-development#:~:text=information%20about%20myDarwin-,Darwin%20Night%20Time%20Economy,-There%20are%20525
https://www.hobartcity.com.au/Council/About-Council/Research-and-statistics/State-of-the-City

Introduction

This reportprovides the latesinsights into the state
of, and the trends within Australi ads

Economic data is based oriustralian Bureau of
Statisticsdata up to the 2023/24 financial year,
providing consistent longitudinal tracking of
comparative NTE economic performancs a local

government, state/territory and national level.

This analysis is complemented lata drawn from
Google Mapsin April 2025, allowingmore granular
analysis of business activity both geographically
and temporally to support NTE policymaking at a
local level.

The report begins with an overview of the trends in
the economic performance of Australia's nigtitme
industries, followed by a summary of trends in the
states and territories. It then provides detailed
analysis for each of thesixteen participating city
councilg.

The analysis of change in this report serves as an
invaluable resource for all stakeholdet®ncerned
with  developing both
established and emerging policy steps in the NTE
agenda.

and implementing

* If your council would like to take part in futuréerations of
thisresearch, please contact CCCLWa nte@Ilordmayors.org

In 2025, nany CBD businesseare benefitting from
NafgEted council investments in public space
activation, safety, lighting and transport, helping to
boost footfall and confidence after dark.

Sates and territories are stepping up their
investmentin night-time and 24-hour economies.
For example:

A New South WalesGovernment continues to
lead through the Office of the 24Hour
Economy Commissioneaind Ministerfor Night
Time Economy

A The ACT Government has established a
dedicated Minister for the NightTime
Economyportfolio to oversee a suite of NTE

reforms

A The Queensland Government appointed a
Night-Life Economy Commissionemnd Expert
panelto revitalise its NTE.

At a national level, theNational Urban Policy
recognises the value of nightime activity as part
of Australi.i
time economy revenue as a data point in its

ads wurban -fu
national performance framework and positioning
vibrant, welcoming citiesas central to achieving
liveable, inclusive and economically productive

urban places.



https://www.nsw.gov.au/departments-and-agencies/office-of-24-hour-economy-commissioner
https://www.nsw.gov.au/departments-and-agencies/office-of-24-hour-economy-commissioner
https://www.parliament.nsw.gov.au/members/Pages/member-details.aspx?pk=2224
https://www.parliament.nsw.gov.au/members/Pages/member-details.aspx?pk=2224
https://www.parliament.act.gov.au/members/current/cheyne
https://www.parliament.act.gov.au/members/current/cheyne
https://www.housing.qld.gov.au/about/department/business-areas/policy-performance-and-first-nations/night-life-economy-commissioner
https://statements.qld.gov.au/statements/101849#:~:text=Night-Life%20Economy%20Commissioner
https://statements.qld.gov.au/statements/101849#:~:text=Night-Life%20Economy%20Commissioner
https://www.infrastructure.gov.au/sites/default/files/documents/national-urban-policy.pdf
mailto:NTE@lordmayors.org?subject=Taking%20part%20in%20night%20time%20economy%20research

Businesseand consumer trends

Australiads NTE <contin
complex and shiftingeconomic environment

Many NTE businesses are feeling the pinchrising
costs and subdued household spendingVhile real
wages are rising graduallyif is likely to be 2030
before workers regain their prepandemic
purchasing power Although inflation is easing and
interest rate cuts are anticipated later in 202&gsts
remain elevatedacross the board- from energy,
rent, and wages to insurance and ingredients.

Nearly one in ten Australiarhospitality and food
servicesbusinesses closedn the year to March
2025, reflecting broader pressures on sectors
reliant on discretionary spending.

Despite this, cautious optimism remains. The
household saving rationcreased to 3.8%, in the last
guarter of 2024, suggesting that households may
increase consumption as conditions stabilise.

Another challenge that theindustry continues to
faceis a shortage of skilled workersFor example
the priority skillslists a shortage of Chefs in every
state and territory while over 6,50€hef roleswere
advertised nationally as of April 2025. This scarcit

reflects persistent issues such as skill mismatches

low wages and challenging working conditions.

In addition to costof-living pressures and staff
shortages, thehospitalitysector is being shaped by
increased digital engagementas well axzonsumer
preferences for wellness and sustainability.

Technology- particularly Artificial Intelligence (Ad)
is playing a growingole in hospitality operationslt
is estimated that65% of restaurantoperators use
Al to assist with tasks such as marketingustomer
service and data analyticd-urthermore, astrong
online presence remains essentiabith Australians
using digital platforms such asGoogle and social
mediato discover where to eat, drink and go out.
Consumer choices are also being shaped bgar
generated content andpaid influencermarketing

Consumers are increasingly prioritisirigealth and
wellbeing Many venues now offer noralcoholic
beverages and healthier menu optionsNon-
alcoholicbeer now makes up 10% of all beer sales
nationally, and noralcoholic wine sales rose 15% in
2023 and the global no- and lowalcohol drinks
market is projected to keep growing.

Experienceled venues continue to grow in
popularity. Consumers are seeking immersive or
personalised experiences such as themed bars,
live entertainment, or proximity to markets,
galleries, or music events. Some businesses are also
combining hospitality with other functions for
example co-working spaceshat double as cafés or
event venues.

Consumers now expectvenues to demonstrate
sustainable practicgs with many consumers
favouring venues that minimise waste and
environmental impact. Initiatives such &nd Food
Wast e A wafds aml catangdSector Action
Plans (SAPs) aim to help businesses halve food
waste by 2030.

A federal inquiryinto A u s t rligel musicGsector
has found that the sector isunder pressure from
rising costsd including insurancedeclining venue
numbers, and changing audience behaviours.
Young audiences are attending fewer events, and
late ticket purchases are creating financial
uncertainty. Market dominance by large
corporations is limiting opportunities for local
artists, prompting calls for reform.

The latest datahowever,shows that Australia've
performance sector bounced back in 2023
surpassing prepandemic records in both
attendance (30 million) and revenue ($3.1 billion).
Contemporary music remains the dominant force,
accounting for nearly half of all ticket sales revenue
and audience numbers, with strong growth also
seen in comedy musical theatre and festivals. The
return of major international tours, such as
Coldplay and Cirque du Soleil, helped fuel this
resurgence, though ticket price increases also
played a role in boosting revenue.
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https://assets.kpmg.com/content/dam/kpmg/au/pdf/2025/australia-economic-outlook-Q4-2024.pdf
https://www.deloitte.com/au/en/about/press-room/business-outlook.html
https://www.abc.net.au/news/2025-04-19/australian-small-business-us-tariff-impact-rising-costs/105182788?
https://www.abc.net.au/news/2025-04-19/australian-small-business-us-tariff-impact-rising-costs/105182788?
https://www.abc.net.au/news/2025-04-21/can-australia-still-afford-the-pub-coffees-and-friday-takeaway/105115938?
https://creditorwatch.com.au/blog/b2b-payment-defaults-42-higher-than-a-year-ago-as-cost-pressures-mount-trump-trade-war-effects-looming
https://www.abs.gov.au/statistics/economy/national-accounts/australian-national-accounts-national-income-expenditure-and-product/latest-release#:~:text=3.7-,Household%20saving%20ratio,-2.8
https://www.jobsandskills.gov.au/data/skills-shortages-analysis/skills-priority-list
https://www.seek.com.au/chef-jobs
https://sevenrooms.com/research/2025-AU-restaurant-trends/
https://sevenrooms.com/research/2025-AU-restaurant-trends/
https://www.google.com/maps/reserve/?ihs=1
https://www-statista-com.eu1.proxy.openathens.net/topics/8628/social-media-in-australia/#topicOverview
https://www-statista-com.eu1.proxy.openathens.net/topics/8628/social-media-in-australia/#topicOverview
https://www.statista.com/outlook/amo/advertising/influencer-advertising/australia
https://www.anz.com.au/newsroom/media/2024/august/consumption-of-non-alcoholic-beverages-set-to-accelerate/
https://www.anz.com.au/newsroom/media/2024/august/consumption-of-non-alcoholic-beverages-set-to-accelerate/
https://www.theiwsr.com/insight/press-release/growth-of-4bn-expected-from-no-alcohol-category-by-2028/
https://www.hubaustralia.com/workspace-experience/
https://endfoodwaste.com.au/end-food-waste-australia-unveils-action-plans-to-help-slash-food-waste-and-costs-for-cafes-and-caterers/#:~:text=23%20October%202024%3A%20This%20initiative,as%20the%20holiday%20season%20hits
https://endfoodwaste.com.au/end-food-waste-australia-unveils-action-plans-to-help-slash-food-waste-and-costs-for-cafes-and-caterers/#:~:text=23%20October%202024%3A%20This%20initiative,as%20the%20holiday%20season%20hits
https://parlinfo.aph.gov.au/parlInfo/download/committees/reportrep/RB000566/toc_pdf/AmIEverGonnaSeeYouLiveAgain.pdf
https://liveperformance.com.au/wp-content/uploads/2024/10/2023-Live-Performance-Australia_Ticket-Attendance-and-Revenue-Report_FINAL.pdf
https://liveperformance.com.au/wp-content/uploads/2024/10/2023-Live-Performance-Australia_Ticket-Attendance-and-Revenue-Report_FINAL.pdf
https://liveperformance.com.au/wp-content/uploads/2024/10/2023-Live-Performance-Australia_Ticket-Attendance-and-Revenue-Report_FINAL.pdf

The State of Australia

After a period of strong growth, the number of
Core NTE establishments in Australia grew
modestly between 20223 and 202324,
increasing by just 1.8%. This was driven by growth
in both the Food (+1,580 / +2.0%)and Leisure &
Entertainment sector (822 establishments /
+2.0%), while Drink establishmentsremained
relatively statiq-7 / -0.246).

Employment in the Core NTE rose by 15,020
(+1.4%) over thesame period, reaching just over 1.1
million people.This compares to a 2% rise in total
employment across Australia during the same
period. Leisure & Entertainment recorded strong
employment growth (+25,030 / +9%), reflecting a
resurgenceto pre-pandemic levels ofaudience
based and eventdriven activity. In contrast, Food
sector employment fell by 6,650 (.9%) despite the
growth in business numbersThis suggesta shift in
operating models, or
shortages.

ongoing  workforce

Sales turnover across the Core NTE rose by $14bn
(+8%), led bya strong gain in the Food subsector
and a recovery in Leisure & Entertainmeiboth
+8%), while Drink sales turnover increased +5%
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Sub-sectoralperformance

Leisure & Entertainment

Establishments in Leisure & Entertainment grew by 2%
between 2023 and 2024 adding 822 venuesWithin this
sub-sector, increaseswere seen across most categories,
particularly sports and physical recreation (+4% / 427
businessel and performing arts(+1.5% + 297 businessep
This expansion was reflected even more strongly in
employment, which rose b®%- an increase of 25,030 jobs
Food

Food establishments rose 886, witha 3% increase in cafes
and restaurants(+1,445 businessep and an increase of
0.5% in takeaway food services(+135 businessep
Employment in the Food subsector fell by0.9%, however,
with 6 650 fewerjobs across the two categories.

Drink

The number of Drink establishments remained stable
overall €0.26 change), with a small rise in liquor retailing
(+1.26/ + 41 outlet3 offset by a slight fall in pubshars and
taverns €0.76 / -48 venue$. In contrast employment in
the Drink subsector declined by3%, with notable losses
across both liquor retailing-d%/ -720 jobg and pubs, bars
and taverns(-2% / -2,625 jobg, continuing a longterm
downward trend since 2016.

Retail & Accommodation (NorCore NTE)
Establishment numbers in retail and accommodation were
relatively steady while employment showed modest
declines, falling by3% in retail and 0.6% in accommodation.
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Hqﬁﬁ =3
Establishments F¥2 Employment FY2 Metric trend
Core NTE (change FY23-24) (changeFY2324) (FYisto F¥®
9,413 123,670 R
Drink (-0.1%) (-3%)
% 42,232 289,910 —~
Leisure &
Entsrfairnement (+2%) (+9%)
K 82,035 712805 ~=
Food (+2%) (-0.9%)
Retail & Accommodation (subset of NeiCore NTE)
i 92,507 615,775 —
Retail (+0.3%) (-2.6%)
S 14099 116,440 e
Accommodation (-0.8%) (-0.6%)
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After dark across Astralia States & territories

In 2023/24, all Australian states and territories
recorded growth in Core NTE establishments.
This marks a recovery in venue numbers
following | a st year 0s
growth was seen in the Australian Capital
Territory (+&0) and South Australia (+3%),
while Tasmania (+0.9%) saa more modest
increase

Employment change was more varied
between 2023 and 2024 Four jurisdictions
recorded a fallin Core NTE employmentThe
Northern Territorysawthe sharpest decline-(
14% [/ -2,615 workers), followed by South
Australia {10%), the Australian Capital
Territory (-8%), and Victoria (-1.%6). These
losses were partially offset by gains in
Tasmania (+18%Rueensland (+7%)Western
Australia (+5%pand New South Wales (+1.9%).

Core NTE sales turnover rose every state and
territory. South Australia led, with +10%

growth, while the Northern Territory saw the
weakest growth(+3%)

Queensland showed the strongest overall
performance, with growthin establishments
employment and sales turnover Western
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Australia also recorded growth, with

NT

Hﬁ E 202,
establishmentsup 2% employment ] -
rising by 5%,and sales turnover rising Establishment$Y24  EmploymentFY24
pl at e a8, sugfestigresewedcCorg NTE State (changeFy2324) (changeFy2324)
activity. - 45230 316,970
In contrast, Victoria added nearly 700 nNsw (+1.6%) (+1.96)
establishments (+1.8%) but saw a slight
fall in employment {1.%), with Leisure b 39’566 29(?”/0)35
-1.¥X0
and Entertainment jobs (+7%) vie (+1.8%)
off.setting Ioss.es.in Food-8%) a.nd 23’540 238,525
Drink €4%) Similarly, theAustralian e +2%) (+7%)
Capital Territory experienced strong
venue growth (+4%) but recorded an 11,710 136,560
8% drop in employment, following (+2%) (+5%)
increasedn 2023
| 7,341 68,540
Notably, Tasmania recorded the +3%) €106)
highest percentage growth in Core
NTE employment (+18%pand strong 2,582 23,010
sales turnover (+9%), but stable TAS' (+0.9%) (+18%)
establishmentnumbers (+0.9%) This
indicates a rebound in nightime 2,300 32,205
0, - 80,
activity and staffing demandollowing ACT (+4%) (-8%)
the decreases experienced in 2022/23 i 883 16,535
(+2%) (-14%)
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Sixeen city Local Government
Areas (LGAS) participated in this

research in 203.

An overview of key NTE findings
for each of these city councils is
provided to the
overleat This is followed by a
section for each city council that

provides more detail.

If your council would like to take
part, pleasecontact CCCLM

right and

ANiCIgeElL (0] Australia:City snapshots

The 2023/24 data highlights significant variation @ore NTErends, reflecting the differing size and structure
of each local government area and the nature of their local economi@sisbane had the largest Core NTE by
establishments and employmenr(due to its large geograply), followed by Sydney and Melbourne.

Establishment growth was led by Melbourne (+5%), Darwin, Canberra, and Penrith (all +4%). In contrast,
Maribyrnong ¢3%), Launceston and Adelaide (bot2%) recorded the largest declines in business numbers.

Employment growth was strongest in Hobart (+17%), Launceston (+9%), &edth and Penrith (+8%),
suggesting local expansiomr revival Several cities experienced steep declines @ore NTEemployment,
however, includingDarwin ¢14%), Adelaide-(3%), and Canberra§%)

Sales turnover growth varied across cities, with stroimgreases in Penrith (#36), Melbourne (426), and
Hobart (+1®%6), while Darwin and Launceston recordethaller growth(+0.4% and+2% respectively). Sydney
($6.1bn) and Brisbane ($12.6bn) led total turnover, reflecting their large populations and business bases.

Establishments Employment (000s) Sales Turnover ($bn) Population (000s)
: % Change % Change % Change % Change
City LGA 2023/24 2023/24 2023/24 2023/24
i / 22/23-23/24 / 22/23-23/24 / 22/23-23/24 / 22/23-23/24

Adelaide, SA 975 _ $1.7 N 8% 291 4%
Brisbane, QLD 7,667 N 2% seo N e% 13556 I 2%
Canberra, ACT 2,300 a7 5% 4739 Bl 2%
Darwin, NT 485 $09| 0% 861 || 0%
Hobart, TAS 655 $1.1 [ 0% 56.0 | 0%
Hornsby, NSW 631 o 2% so.s [ 8% 1548 § 1%

Launceston, TAS 355 R 2% 23 503 2% 716 0%

Maribyrnong, VIC oc [ R 3% 34 s0.5 [ 9% w3 I 3%
Melbourne, VIC 3,107 5% : s4.8 [N 189.4 [N

Moonee Valley, VIC R 3% : - so7 I 7% 1207 D 3%
Newcastle, NSW 079 | % 145 | 1% 23 7% 1769 2%
Parramatta, NSW 1542 % 88 1% sic [l 7% 50 I 2%
Penrith, NSW 745 4% 45 soc RN 2237 B 2%
Perth, WA 2 R % 12.1 $1.7 [ 9% 346 IIIE
Sydney, NSW 5,945 % 364 L 1% s6.1 [ &% 2373 I 3%
Willoughby, NSW 668 P % 37 B 3 soc I &% 796 I 2%

Tablel Core NTEnetricsin the 16 participating LGA# 2023/24 Ingenium ResearchJuly 2025
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Figure2: Proportion of Core NTE businesses trading by time of night in each city

TRADING PATTERNECROSS CITIES

6pm-9pm 9pm-12am 12am-3am 3am-6bam
50%  100% | 0% 50% 100% | 0% 50%  100% 0% 50%  100%
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Night-time trading patternsfrom April 2025show localised nuanceacrossthe 0%
cities shaped by local demandnd planning policy
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Evening (6pm9pm) is when the highest number of Core NTE businesses are

a3 - |1

open at night In nine of the sixteen cities, Thursday and Friday are the peak e o - [ I I -
evenings forCore NTE tradingctivity, while in the remaining seven, Wednesday e - - I - I -
and Friday dominate.

. . . . . Homsby 1% . 3% I 8% I 12%
Earlynight (9pm-midnight) Core NTE trading hours are most prevalent dfriday
and Saturday nights across all cities. Melbourne, and Sydney have the highest  paramars - - - I I -
proportion open during this period, with almost half trading on both nights.

Late night (12am3am)Core NTE trading hours are also most prevalent &niday
and Saturday nightsForexample,ae i n five of Adel ai de wiouhy 6%
operate between midnight and 3am on Saturdayin most other cities, the
proportion of Core NTE businessesading after midnight is below 10%, with
Launceston, Willoughby and Hobart showing the lowest levels. City Average
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Earlymorning (3am6am)economy activityis limited but visible. Brisbane stands
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out, with 20% of Core NTE businessesommencing trade before 6am on o IJ% IE%

weekday. Penrith, Newcastle and Parramatta also show sustained eartyning Newcastle . % I - I e

activity, with 1315% openbefore 6am This period is dominated bycafésand

gyms providing services to early risers and shift worketile niche, this part of Jann < . % I 1= I 2

the 24-hour economy is increasingly relevant anderits policy attention. S o . - I e I .

Retail tradingafter dark varies across cities but is most prominent @hursday

and Friday evenings (6pr®pm). In most locations, more than half of food velpeme -~ - o I b I -

retailers remain open during this periadMelbourne and Sydney have higher than Launceston & . I I -

average evening retail activity, with around a third of businesses operating in the

evening. This drops substantially after 9pm. Hobart oo . % I 1% I "
Perth - 4% I %% I %
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ADELAIDE
SOUTH AUSTRALIA §

Surrounded by worldf amous wine regions, Adel aide is Australiads o
Renowned for its creative culture as Australiads f esdttheyv
first and only designated UNESCO City of Music in Australia.




ADELAIDEENTEAT A GLANCE

975 9,715 $1.7bn

Core NTE Businessgdune 2@4) Core NTE Employmen{June 202) Core NTE Sales Turnovg023/24)

Food 70% Friday

The onlyCore NTE Sector witlkestablishment % Core NTE trading 6patam Night with most NTE business open (April 2025)

growth (2023-2024) at least one day per weekApril 2(5)
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https://ingenium-public.s3.ap-southeast-2.amazonaws.com/Adelaide-2025.pdf

ADELAIDEs CITYINITIATIVES

As the cultural heart of South Australia, Adelaide
continued to
through its strategic frameworks and initiatives
which drive city visitation through the arts,
entertainment and hospitality sectors.

The City of Adelaide (CoA) uncovered new
opportunities in its nighttime economy through its
Economic Development Strategyd a thriving

economy for all a Night Time Entertainment
Economy Roundtable hosted by the Lord Mayor
and Adelaide Economic Development Agency
(AEDA), ancCity Pland Adelaide 2036

The CoA and its subsidiaries, the Adelaide Central
Market Authority and AEDA, support growth of the
c i t y otame acongrhyt Key initiatives include:

A The Night Shift The Night Shifis an Australian
Research Councilproject and partnership
between the CoA and the Melbourne Centre
for Cities, University of Melbourne. The
research considers the role of workers in the
early evening to early morning economy.
Seventeen CoA City Operations Team
members participated in the reearch in
February 2024, sharing their experience of
working in the nighttime economy.

Page|19

g r-tmes econbney, ci t vy

A CUSP: The Pdjup Cabaret This series of

cabaret performancegeinforced messages of
empowerment and safety on laneway and
&rées With Botitdoor dining. The 30minute
cabaret sessions led by Jamie Alexandra
Bucirdeand designed in partnership with CoA,
included live music, danceas well asa fire
performance. Held in June 2024, outside of
A d e | apeakdedtival season, local traders
reported patrons being attracted to the area
and staying longer.

llluminate Adelaide Thislight, art, music and
technologyevert was held in the CoA from 4
21 July 2023 and generated $5#illion in
economic activity for the statethrough free
and ticketed eventsA total of 201,675 tickets
were sold and 91% of attendees specifically
visited the Adelaide CBD for the event,
providing asi gni fi cant
NTE

More than $1.9million was invested through
the Ci t Bvénss and Festivals Sponsorship
Program supporting 30 events and festivals
held in the evening or incorporating an

boost

element of evening programming.

Adelaide Central Markethosted a musician
every Friday night in 2024 in partnership with
Music SA, supporting late night shopping and
enhancing the dining experience. The
atmosphere was further lifted by themed

events such as Bastille Day, Chilli Crab Shack
and Sauce Day.

Winter Weekends This initiative paired fire
pits, live music and local businesses in
Adelaide's streets and laneways on Friday and
Saturday nightsfrom June to August The
202324 program, delivered in partnership
with over 40 hospitality businesses and more
than 35 local musicians and artists, toured
multiple city precincts, including Grote Street
and the Adelaide Central Market Precinct.
East End Unleashedr his street based dining
and entertainment eventis held annually
closing Rundle Street to traffic on weekend
evenings during Ad e | a Febmays and
March festival season. In 20234 the event
footprint expanded to include a ‘Garden Oasis'
in Hindmarsh Square / Mukata, with 46
hoepitaldydesinesses exténsling their outdoor
dining into the street.
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https://d31atr86jnqrq2.cloudfront.net/docs/strategy-economic-development.pdf
https://d31atr86jnqrq2.cloudfront.net/docs/strategy-economic-development.pdf
https://www.cityofadelaide.com.au/about-adelaide/city-plan/
https://www.illuminateadelaide.com/news/illuminate-adelaide-2023-a-bolt-of-light-to-sa-s-economy/#:~:text=Illuminate%20Adelaide%20lit%20up%20South,new%20commissions%20across%20the%20program.
https://www.illuminateadelaide.com/news/illuminate-adelaide-2023-a-bolt-of-light-to-sa-s-economy/#:~:text=Illuminate%20Adelaide%20lit%20up%20South,new%20commissions%20across%20the%20program.

ADELAIDEs NTEPERFORMANCE

Adel ai de d sTime &ecoeomyN(NTEhcontracted in
2024, with the number of establishments fallirig®6 to 975,
down from 994 the previous year. Core NTE employment
dropped sharply, down 13% t®,715- its lowest level since
2020- reversing the postpandemic recovery seen in 2023.
The Core NTE now accounts for 8% of all businesses and
5% of total employment in Adelaide.

By sectorDrinkvenues recorded the steepest decline, with
establishments down 10%o 154)and employment falling
16% to 1,965Leisure & Entertainmentemained relatively
stable, with a 4% drop in venuesvhich wasoffset by a3%
rise in employment,and gains in sports and physical
recreationactivities Food businesses continue to dominate
the Core NTE. Whildood establishmentnumbers held
steady at678, employment fell byl5% to 6,315

These declines align witheports of pressure on hospitality
operators navigating rising costs, reduced consumer
spending, and tax burdensOperators are adapting with
smaller formats, leaner staffing and more cesbnscious
offerings to stay afloatDespite these challenges, Core NTE
sales turnover in Adelaide rose by $130m (+8%) in 2023/24,
driven primarily by the Food sutsector (+10%).
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Measure Fya

Core NTE overview

H
Bt 975
Establishments
208,
)
9,715
Employment
M City Core NTE

FY2019 to FY2024
Indexed trend

Core NTEestablishments

Y 154

Drink

Leisure & 143
Entertainment

X
pN 678

Food

Non-Core NTE establishments

437

Retail

P 80

Accommodation

City National

%Change FY224

City National

% Total Economy

-1.9% +1.8% 8% 5%
-13% +1.4% 100 8%
________________...————— =—FEstablishments

_v——-—.____—-—-"\ —Employment

2019 2020 2021 2022

%Change FY224

-10% -0.1%

-4% +2%

+0.6% +2%

%ChangeFY2324

+3% +0.3%

-16% -0.8%

2023 2024

Turnover (A$m)

% Core NTE

16% 1%

15% 32%

70% 61%

% Non-Core NTE

32% 35%

5% 5%

Ingenium ResearchJuly 2025


https://www.indailysa.com.au/citymag/food-drink/2024/03/21/an-absolute-bloodbath-how-hospo-owners-are-navigating-tough-times
https://www.indailysa.com.au/citymag/food-drink/2024/03/21/an-absolute-bloodbath-how-hospo-owners-are-navigating-tough-times

ADELAIDBS TRADING PATTERNS

In April 2025,.a hi gh proportion of
are trading after darkespecially on Friday evenings when
66% of Core NTE businesses and more than half of retail
outlets are open between 6pm and 9pnd highlighting the
potential of late night trading in the city

Nearly half of Core NTE businesses also trade through to
midnight on Friday and Saturday nights

Adelaide stands out for the proportion of businesses open
after midnighton Friday and Saturday nightsyith 1820%

of venues open between 12am and 3am, and nearly 10%
trade through to 6am. This is one of the highest latgight
trading profiles of any city included in the report.
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Figure4: Proportion of aliCore NTEand Retailbusinesses open
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Figure5: Number of businesses open at night (at some point 6pm and 6am)
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Brisbane is a diverse and vibrant city, with an extensive geographic footprint. Brisbane is on the runway to hosting thanBris
2032 Olympic and Paralympic Games and is focused on enabling significant economic benefits the Games will provide tc
boost tourism and deliver health, volunteering and community benefits.



BRISBANE NTEAT A GLANCE

7,667

Core NTE Businesses (June 2D2

Food

Core NTE Sector with largegtercentage
establishmentgrowth (2023-2024)
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80875

Core NTE Employment (June 29p

68%

% Core NTE trading 6patam
at least one day per weekApril 2025)

$12.6bn

Core NTE SaleSurnover 023/24)

Thursday

Night with most NTE business open (April 2025)
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BRISBANE CITYINITIATIVES Duri

Brisbane City Council has been taking action to

ng 2023/24, Brisbane City Council continued to shared escooters in the CBD and Fortitude

support t he gr owt h-time f B r Vadldy SafeeNiitst preginctgy h t
economy by delivering initiatives and promoting all A Supporting local organisations and
the city and suburbs have to offer after dark. communities to activate public spaces

support Br i dilnea reeodosy hyi g hifat
delivering a number of initiatives supporting the key

Examples include:

particularly through grant and festival funding

Zg::tlfsoofB relnsrbi acnhe 0 ; ; :E(; E 2 (r)l ;nl6 Z ADI eEs;abllshl r[])%/ ?N|ghttt|mep IIEé:gnr(])@ . ’?‘ dws(?ry A ]lczoncourzg:ngtsuerjrtr):gtir;er:alI chmt;tztsa?;ily
Bri sbaneds gl obal reput a {50, Wi FQUNELEPEgegma! ! sp%nfési?ftg §e§ver events that support the
supporting a vibrant, creative economy within Roundtable. to excluswely prlorltlse the ftur(.a me economy
Brisbaneds inner city and, I?éyBéllJISbarneos gh t'gne,@ﬁ:gg% ﬁ]

A Supporting night-time events and actIVItles VIdIﬂngSCOUhEd eveningparking rates at

encouraging residents and visitors to discovére
local lifestyle, businesses, places and experiences.

To deliver on its commitment to growing Brisbane's

night-time economy, Brisbane City Council works A

to:

A Better understand community trends, needs
and motivations for nighttime activities,
events and experiences

A Understand challenges for business and A
partnership  opportunities  that  could
strengthen the Brisbane nightime economy.

A ldentify opportunities that Council can
consider facilitating, providing, partnering, A

funding, regulating and advocating toward a
vibrant, diverse and sustainable nighime
economy.
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King George Square and Wickham Terrace car
t phar#(so vMitB %23,712%1v8hid%hu%inlg 81% evening
discount rates in 2023/24
A Promoting things to do after darkaround
Brisbane and tours such as the Brisbane
Greeters' twilight tours.

including Valley Fiesta and BrisAsia Festival and
promoting these
On in Brisbane calendar
Delivering seasonalcampaigns, marketing
initiatives and activationto promote The City,
including Dine BNE City, Latin Friday Nights at
Reddacliff Place and Friday Nights on the
Green at Post Office Square

Valley Malls marketing and activations
Lunar New Year,

events

including Moon Festival,
Brunswick Street Live and Eats, Beats and
Treats

Activating the city and precincts witkbreative
lighting and supporting the installation of bud
lighting in street trees in business areas to
creative attractive nightime streetscapes
Delivering ongoingsafety initiativesncluding
Public Space Liaison Officers, safety audits,
CitySafe camera network and restrictions for
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BrISBANE NTEPERFORMANCE

I n 2023/ 24,
establishments and 80,875 workers, reflecting solid annual
growth: establishments rose by 2% and employment by 7%
- well above the national averageFood dominated the
Core NTE, accounting for 66% of establishments and more
than 55,000 jobs. The Food sector grew by 3% in
establishments and 5% in employment, with gains across
both cafés and restaurantas well azakeaway services.

The Leisure and Entertainmergub-sectoralso performed
strongly, growing by 1% in establishments and 12% in
employment (+2,260 jobs). Key drivers includegorts and
recreation (+725 jobs) andcreative and performing arts
activities(+520 jobs). The Drink sub-sector, however,saw
mixed resultsEmployment rose by 5%, but the number of
Drink venues declined by %.

Core NTE sales turnover in Brisbane rose by $81(#8%)
in 2023/24, driven by the Food subsector particularly
takeaway services, +1)%nd sports and recreation (+10%)
in the Leisure and Entertainment sufector.

Non-Core NTEsub-sectors remained stable, withRetail

making up 28% andAccommodation3 % of tNoe ci tyds

Core NTEbusinessesBoth categories experienced only
minimal yearon-year changein establishmentshowever,
Accommodation employmentincreasedby 8% and Retail
employment increasedy 16%.
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B NTEs doraprised 8,667 Cor e

Measure FY24

Core NTE overview

el 7.667

Establishments

=N 80,875

Employment

7 City Core NTE

FY2019 to FY2024
Indexed trend

Core NTE establishments

Y 299

J
2,318

Leisure &
Entertainment

% 5,050

Food

Non-Core NTE establishments

F‘j 4,795

Retalil

E— 483

Accommodation

City National

%Change FY224

City National

% Total Economy

+2% +1.8% 5% 5%
+7% +1.4% 106 8%
— I
2019 2020 2021 2022 2024 Turnover (A$m)
%Change FY224 % Core NTE
-3% -0.1% 4% 7%
+0.7% +2% 30% 32%
+3% +2% 66% 61%

%Change FY224

+0.20 +0.3%

-0.4% -0.8%

% Non-Core NTE

28% 35%

3% 5%
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BRISBAN& TRADING PATTERNS

In April 2025, Brisbanemaintains strong and consistent
night-time trading, with thehighestnumber of businesses
open on Thursday nights. Orthat evening, 64% of Core
NTE businesses are trading between 6pm and 9pmore
than in any other participating cityn this day of the week
Nearly onethird stay open until midnight, andup to 10%
trade through to 3am.Night-time retailopeningsalso peak
at 38% on Thursdayevenings.

After-midnight weeknight openings are among the most
consistent nationally.
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EarlyNight
9pm-12am

21%
23%

Figure7: Proportion of alCore NTEand Retailbusinesses open
i Ni ght
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Figure8: Number of businesses open at night (at some point 6pm and 6am)
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The nationds capit al cultuahattiactions and thrivisg foRdnandwrine $cene. Thetinsgty corridor
stretching from Acton, Civic and Braddon, Dickson and inner south suburbs like Kingston house most of the cafes, restaul
bars and entertainment venues including theatresdwoinemas




CANBERR& NTEAT A GLANCE

2,300

Core NTE Businesses (June 2D2

Food

Core NTE Sector with largegtercentage
establishmentgrowth (2023 2024)
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32,205

Core NTE Employment (June 29p

66%

% Core NTE trading 6patam
at least one day per weekApril 2025)

$4.7bn

Core NTE Sales Turnover (28/24)

Frday

Night with most NTE business open (April 2025)
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WHERE ISANBERR& NTELOCATER

The Australian Capital Territory covers a vast
geographic area & although most nighttime
business activitys located around Canberra.

In April 2025,there is strong clustering oévening
time (6pm-9pm) businessesround the city centre
with other clusters located in

Belconnen,

Gungahlin,

Phillip (Woden),

Griffith (Manuka), and
Greenway (Tuggernong).

Figure9 provides an overview of this activity, while a

more detailed map can be viewed onlinbere.
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https://ingenium-public.s3.ap-southeast-2.amazonaws.com/Canberra-2025.pdf

CANBERR& CITYINITIATIVES

The Australian Capital Territory (ACT) Government
is delivering a comprehensive program of reforms
to support a vibrant and inclusive nightime
economy for Canberra businesses, creatives and
the community. To that end, aledicated Minister
for the NightTime Economyportfolio has been
created to drive and oversee these reforms.

Between January to July 2024, the ACT Government
introduced amendments to the Liquor Act 201t
reduce fees for smaller venues, and to support and
incentivise businesses to stay open later, host
events and showcase artists and creatives
Significant reforms included:

A Reducing annual liquor fees for small cafés and
restaurants, micrebars and micregeneral
licences;

A Automatically extending standard trading
hours for smaller cafés and restaurants from
12am to 2am;

A Reducing annual liquor fees for eligible venues
that showcase artists, musicians and other
cultural activities;

A Increasing the number of free authorisations
available in any 12nonth period for licensed
businesses to extend trading hours or change
their floor plan for businesded (licensee)
events or special events;
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A Allowing for the declaration of a special event
which automatically provides for extended
trading hours for licensed venues covered by
the declaration; and

A Providing for more business categories to
supply liquor without a licence, where supply is
ancillary to the service being provided.

In August 2024, the ACT Government introduced
fitfor-purpose Noise
entertainment noise in

Standards for
the City Centre
Entertainment Precinctto protect, nurture and

new

future-proof entertainment venues and uses in
Canberrads city centre.
includes a noisier core that supports a higher
concentration of noise emitting entertainment

venues and a surrounding frame that ensures
entertainment uses are protected while also acting
as a buffer that prevents the noise levels impacting
areas adjacent to the precinct

On 1 October 2024, the ACT Government
introduced a 12month trial for musicians to apply
for free loading zone permitsto load and unload

This
live music and entertainment by

music equipment. reform protects and
promotes
removing barriers for musicians to perform at live
mobility and

accessibility to performance spaces.

venues through improving

In 2025, the ACT Government continues to

i mpl ement initiatives
musicians, artists and the venues that back them. In
February 2025, the ACT Government invited
Canberra artists to selhominate to be included on

a new ACT Artist Databaseto help connect

businesses or individuals looking to engage local
artists for paid opportunities. This initiative will
increase new opportunities and income streams for

local artists and increase creativity across Canberra.

The design of the

Ingenium ResearchJuly 2025
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https://www.cmtedd.act.gov.au/open_government/inform/act_government_media_releases/cheyne/2024/canberras-nightlife-protected-and-promoted-through-new-reforms
https://www.arts.act.gov.au/artists

CANBERR#& NTEPERFORMANCE

I n 2023/ 24,
establishments and 32,205 workers. While the number of
businesses increased by 4% outperforming national
growth - employment fell sharply, down 8% or 2,630 jobs.
The Food sub-sector drove much of this decline, losing
1,760 jobs {7%) even as the number oFood businesses
rose by 5%. Cafés and restaurants were particularly
affected, sheddingl,1750bs.

Leisure and Entertainmentsaw a slight increase in
establishments, rising by 2% to 534 businesses. However,
employment in the sector fell by 9%, with a loss of 615 jobs.
This decline was spread across several categqties Clubs
(Hospitality) saw the greatest decline385)

The Drink sub-sectordeclined, with a slight fall in business
numbers €1%) and a 10% drop in employmer(t255)
driven primarilyby job losses in pubs and taverns.

Despite the downturn in employment, Core NTE sales
turnover in Canberra rose by $258 (+6%) 0 albeit below
the national averaged led by spending in cafésand
restaurants £8%), and growth in sports and recreation
activities(+9%)

Retailand Accommodation remained relatively steady in
terms of business count. However, employment both
sub-sectors fell {11% and10%respectively.
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C &NhEb ecomprised 2,300Co r e

Measure FY24

Core NTE overview

el 2.300

Establishments

o) 32.205

Employment

7 City Core NTE

FY2019 to FY2024
Indexed trend

Core NTE establishments
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J
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Leisure &
Entertainment

% 1,638

Food

Non-Core NTE establishments

I 1080

Retalil

P— 08

Accommodation

City National

%Change FY224

+4% +1.8%

-8% +1.4%

2019 2020 2021 2022
%Change FY224
-0.8% -0.1%
+3% +2%
+5% +2%

%Change FY224

+3% +0.3%

-4%  -0.8%

City National

% Total Economy

6% 5%
13% 8%
——— = Establishments
— Employment
2023 2024 Turnover (A$m)
% Core NTE
6% 7%
23% 32%
126 61%

% Non-Core NTE

29% 35%

3% 5%
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CANBERR#® TRADING PATTERNS

In April 2025, Canberra shows consistent evening and {ate
night trading, with Friday emerging as the most active
evening for the nighttime economy.

On that night, @% of Core NTE businesses are open
between 6pm and 9pm, with strong trading continuing
through to midnight (3%) and into the early hours
between both 12am3am (10%)and 3and6am (11%)This
puts Canberra among the top cities for aftemidnight
availability.More than half (51%) of retail establishments in
Canberra also open on Friday evenings among the
highest levels nationally

Weeknight trading is reliable, with 5%2% of Core NTE

businesses open between Tuesday and Thursday evenings.

Canberra also maintains a strong number of businesses
open at night throughout the week, particularly in food and
leisure.
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Figure1Q Proportion of alCore NTEand Retailbusinesses open

Sector

Core NTE

Weekday
(6pm-6am)
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EarlyNight
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Figurelt Number of businesses open at night (at some point 6pm and 6am)
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DARWIN
NORTHRE TERRITOR]

A multicultural and moder n ci ty ,hgatéwayrtoSouth EhshAsia. T leed arrakth people, il
traditional owners, form an important part of the cinfoyd
its warm nights, waterfront dining options, cultural festivals, and st night markets




DARWINS NTEAT A GLANCE

485

Core NTE Businesses (June 2D2

Drink

Core NTE Sector with largegtercentage
establishmentgrowth (223-2024)
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4,745

Core NTE Employment (June 20)

66%

% Core NTE trading 6patam
at least one day per weekApril 2025)

$857m

Core NTE Sales Turnove2q23/24)

Frday

Night with most NTE business open (April 2025)
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WHERE IDARWINS NTELOCATELR®

In April 2025mo st o f D atme bugiressesn i
(6pm to 9pm) are clustered in the CBD, to the south
of the LGA. Other small clusters of nighttime
business activity can be found:

A Dotted around Nightcliff, including Nightcliff
Market on Progress Drive
A At the Hibiscus Shopping Centre ibeanyer

Figurel2provides an overview of this activity, while a

more detailed map can be viewed onlinbere.
S e ¥sing supplementary magis 113gdor guidance
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https://ingenium-public.s3.ap-southeast-2.amazonaws.com/Darwin-2025.pdf

DARWINS CITYINITIATIVES

Darwin with its unique, tropical locationis a city
that thrives when the sun eases down. It continues
to enhance its night-time economy through
strategic initiatives under the2030 Economic
Development Strategyfrom which all strategic
actions have a status of either completed or en
track (with less than 6% of deliverables requiring

active monitoring). 1202324, the City of Darwin:

A Provided $400,000 in sponsorship and-kind
support to exhibitions, festivals, and events,
including the Darwin Fringe Festival, the Royal
Darwin Show, t he
and the Darwin Aboriginal Art Faimttracting
more than 350,000 visitors and boosting the
local economy by $56million.

A Opened the £7 million Casuarina Aquatic and
Leisure Centre (72% funded by the City of
Darwin) ahead of schedule in July 2024,
activating the area throughout the day and
into the evening.

A Launched the Laneways and Small Streets
Action Plan in 2023 through the Darwin City
Deal, in partnership with the Australian and
Northern Territory governments, revitalng
the city's network of laneways.

A Strengthened international relationshipsvith
discussions aboua friendship city agreement
with Ho Chi Minh City and a new partnership

with the City of Joetsuboth advanced
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2024

A

Issued 203 (+29%
comprehensive event permits and 306 (+36%
yearon-year small event permits for activities
on City of Darwin land and expanded public
Wi-Fi services to key recreational areas,
including Mindil Beach and Anula.

Achieved record participation in the Street
Food Program, with 30 food vendors

operating throughout the 2023/24 financial

year with the most popular trading sites fully
occupied every night.

Hosted the awardwinning Dragon Boat

Festival, which welcomed over 100 delegates

year-on-year) A

N Tfronysister @nd sfigendship cifies, v eagaged

A

4,000 local participants, and reached 88 million
people globally through broadcasts and online
engagement.

Brought the community together with over
13,000 attendeesmor e t han 15% of
population - a t the annual
Christmaséo pageant
lighting event.

Upgraded 600 street and public lights to smart
controllers, improving service efficiency and

and

road user safety, while investing $750,000 in
footpath renewals to enhance accessibility.
Introduced climateneutral
micromobility vehicles in December 2023,
rider-driven

certified Beam

generating $1.9 million in
economic activity within four months.

6A Very

Commenced upgrading City oDarwin parking
meters to a 4G payby-plate system,
enhancing efficiency, safety, and performance
used by more than 13,000 people (more than

15% of Darwinds popul at

Dar wi nods
Dar wi n

Chri st mas Tr ee
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https://www.darwin.nt.gov.au/sites/default/files/uploads/files/1091251_cod_economicstrategy_web_final.pdf
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DARWINS NTEPERFORMANCE

I n 2023/ 24, Dar wi nods Core NTE
establishments and 4,745 workers. While business numbers

rose by 4% between 2022/23 and 2023/24, this was slightly

ahead of the national average (+1.8%). However,

employment declined by 14%, with a loss of 80(bp- a

stark contrast to national growth of +1.4%nd the relative

steadiness of Dar wilh% s880wi der

The number of Food sub-sector establishments saw a
marginal increase; however, employment fell by 189%,
particularly across cafés and restaurart885 jobs).Leisure
and Entertainmentsaw strong growth in establishments
(+11%, compared to +2% nationallyjut still experienced a
10% drop in employment-(L60 jobs)driven bycreativeand
performing arts ¢90).

The number of Drink sub-sectorvenues increased by.3%
to 34, (against a slight national decline 0f0.1%), but
employmentfell by 4%.

Core NTE sales turnover remained steady at $857m, with
small gains in Food and Drink, offset by small declines in
leisure and entertainmenactivity.

In the NonCore NTE, Retail made up 2/% of all
establishments. The number of businesses (+0.7%)
remainedand employment (+0.5%) remained steady over
the period. Accommodation businesses also remained
steady, but employment declined-16% (235) between
2022/23 and 2023/24.
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DARWINS TRADING PATTERNS

In April 2025, Thursday and FridayarBar wi nds mo st

trading nights, with60% and D% of CoreNTEbusinesses
trading between 6pm and 9pm, respectivel\Darwin has

369 businesses open on Friday nightthe highest volume
of night trading during the week & with strong

representation across food, drink and leisure sigectors.

Later trading remained strong on weekends. 31% of Core
NTE businesses were open between 9pm and midnight on
Friday, with 3@ doing so on Saturday.

Darwin recordedsome of the highest proportiors of late-
night (12and3am) weekendtrading among the cities, with
1314% of businesses open into the early hours on both
nights.

Retail activity at night was limited, but relatively consistent
throughout the week. On Friday, 21% of retail businesses
are open at some point between 6pm an®pm.
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Figure13 Proportion of alCore NTEand Retailbusinesses open
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Hobart is awaterfront city with a rich history. Hobart is the capital of the island state of Tasmania. From Kunanyi/Mt Wellingtoi
the Derwent River, the natural landscape shapes Hobart. Hobart has a reputation for excellent culinary experiences,
producers, ats and culture and playing host to iconic events.



HOBARTENTEAT A GLANCE

655

Core NTE Businesses (June 2D2

Leisure &
Entertainment

Core NTE Sector with largegtercentage
establishmentgrowth (2023-2024)
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7,115

Core NTE Employment (June 29p

62%

% Core NTE trading 6patam
at least one day per weekApril 2025)

$1.1bn

Core NTE Sales Turnover (28/24)

Friday

Night with most NTE business open (April 2025)
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WHERE I$HHOBARTS NTELOCATED®

While City of Hobart LGA is relatively large, in April
2025 most nighttime businesses are located in the
east of the LGA.There is a particularly strong

concentration along the CBD and waterfront, as well
as

Along Elizabeth Street in North Hobart,
Around Salamanca Market,
Across Sandy Basetail centre, and
A Around New Town to the north
Figurel5provides an overview of this activity, while a

more detailed map can be viewed onlinbere.
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https://ingenium-public.s3.ap-southeast-2.amazonaws.com/Hobart-2025.pdf

HOBARTS CITYINITIATIVES

The night-time economy in Hobart contributes
significantly to the economic performance of the
City and has been identified as an area where the
economic performance can continue to grow and
provide opportunities for a diverse mix of
contributing sectors. The City dflobart is actively
involved in supporting the growth of the nightime
economy, through events, support campaigns,
policy and land use planning and business support
activities.

Hobar t &me eacdnanly is centred around a
number of precincts, including:

A The CBD and waterfront

Along Elizabeth Street in North Hobart
Around Salamanca Market

Across the Sandy Bay retail centre, and
Around New Town.

v > > >

The City of Hobart supportsmany events and
activities in these locations. Hobart plays host to
major events such adDark Mofg, the Australian
Wooden Boat FestivalTaste of Summerand a
diverse range of other eventsThese eventsto

increase the diversity of night-time activities
available to residents and visitors alikeand

showcasethe range of experiences that make
Hobart unique.
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On a different scale, the City of Hobart supports
events such as Franko Street Eats and the Twilight
Market to encourage greater visitation towarious
parts of thecity.

From a policy and land use planning perspective,
the City of Hobart facilitated a live music trial in
Salamanca to allow traders to offer amplified live
musicduring specifiedtimes helping to activate the
precinctby offering a new entertainment option.

The Central Hobart Plan(Structure Plan) includes
several actions designed to prioritise Central
Hobart as the primary commercial, cultural,
creative, political and administrative centre for
Southern Tasmania and thestate, including

encouraging a mix of uses that contribute to the
night-time economy. A growing nighitime

economy is emerging in Midtown, Hobart, with
restaurants, bars, breweries and cafebeing
establishedalong the Elizabeth Street spine.

The City of Hobart also supports nightime
economy activities througtHello Hobart t h e
primary business promotion platform. A range of
campaigns throughout 2024 ad early 2025were
designed to showcasea variety of events, new
businessesofferings and local precincts across
different seasons. The City also continues to
promote selfguided tour experiences.

The City of Hobart continues to support the night
time economy through a range of roles:

Setting the policy framework that supports
commercial nighttime economy activities
Incentivisng activities through the provision of
grants

Playng a leading role in facilitating or funding
activations and

Cultivatng a dynamic, safe and culturally rich
environment that supports the nightime
economy.

Cityds
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https://darkmofo.net.au/
https://australianwoodenboatfestival.com.au/
https://australianwoodenboatfestival.com.au/
https://www.tasteofsummer.com.au/
https://www.hobartcity.com.au/Projects/City-shaping-projects/Central-Hobart-Plan
https://hellohobart.com.au/

HOBARTS NTEPERFORMANCE

I n 2023/ 24, Hobartods
establishments and 7,115 workers. Business numbers grew
by 3%, slightly above the national average, while
employment surged by 17% more than ten times the
national growth rate (+1.4%¥ recovering from declines

experienced in the 2022/23 financial year

This jump was driven by strong gains in thEood sub-
sector, which added 870 jobs (+20%), particularly in
takeaway food and cafés.Food remains dominant,
accounting for 67% of Core NTE establishments and almost
three-quarters of Core NTE employment

Sales turnover across the Core NTE rose by $95m (+10%),
driven by strong performance in the Food (+11%)and
Leisure and Entertainment{+8%) sub-sectors

Leisure and Entertainmentnade up 24% of Core NTE
businesseqgcompared to 32% nationally but grew by 6%
in establishment numbers. Employment in this sglector
rose by 9% Creative andperforming arts, andsports and
physical recreationand gambling acivitiesperformed well.

The Drink sub-sector remains smalbut active, with 61
venues and 785 workers. Employment in Drink
establishmentgrew by 13%, despite modest venue growth
(+5%).

In the Non-Core NTERetailand Accommodationmade up
39% of businesses combined. While establishment numbers
held steady Accommodationjobs increasedby 26% while
Retail employmentdeclined by 5%
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HOBARTS TRADING PATTERNS

As of April 2025, Friday night i s Sector \(/gsrik‘é?n) G'Z\rf';gr%]
period, with 59% of Core NTE businesses open between Monday
6pm and 9pm, and 35% remaining open through to Tuesday
midnight. Thursday and Saturdagre also strong evenings, W Wednesday
Z
with over half of Core NTE venuesading early evening g  Thursday
and 35%open until midnighton Saturday. ©  Friday
. . . o Saturday
Late-night (12am3am) trading is more limitedbut 10% of Sunday
businessesemainopen during these hours on both Friday Monday o
and Saturdaynights- placing Hobart midrange compared Tuesday 1%
to other cities. _ Wednesday 1%
‘S
The earlyhours economy (3am6am) is smaller but still g  Thursday 1%%
present, with 9% of Core NTE venues openring the early Friday 0
hourson Friday. Saturday 1%
Sunday 10%

Retail businesseare far less active at night, with only 15%
trading after 6pm onany day during the week suggesting

an opportunity to expandafter-dark retail offerings.
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Poised for transformation, Hornsby is emerging as one®featerSy d ney 8 s nteiwees td ens tgihntat i ons |
bold vision andsupported by the NSW Government, Hornsby is building a vibrant town centre with live music, markets ¢
outdoor dining, offering a unique mix of natural beauty, cultural life and growing connectivity across the region.



HORNSB@& NTEAT A GLANCE

3,355 $486m

Core NTE Businesses (Juk@24) Core NTE Employment (Jur2024) Core NTE Sales Turnove2(23/24)

Drink 126 Thursday

Core NTE Sector with largegtercentage % Core NTE trading 6patam Night with most NTE business open (April 2025)
establishmentgrowth (2023 2024) at least one day pemweek (April 2025)
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WHERE I$1ORNSB& NTELOCATER o
Bunning

Hornsby Shireis one of the largest LGAs ifbreater
Sydney, coveringa vast area The majority of its
night-time business activityin April 2025,is located
to the south of the shirewith a particularly strong
concentrationin Hornsby near the train station and 2
the nearby Westfield retail centre.

Dural Na

Other clusters ofnight-time (6pm-9pm) businesses C"‘g{,{,‘;‘;ﬁ;Vg,'_j;;;—;gQ

include

. Cherrybrook
A Pennant Hills, near the train station, ANSHILL oy
Beecroft,along Hannah Stregtand
A Cherrybrook Village Shopping Centre %‘?%ﬁ Sungt
Figurel8provides an overview of this activity, while a )
more detailed map can be viewed onlinkere. SR
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https://ingenium-public.s3.ap-southeast-2.amazonaws.com/Hornsby-2025.pdf

HORNSB®& CITYINITIATIVES

Hornsby Town Centres set to transform from a
sleepy, retail precinct to a vibrant and active night
time hub. This change is predominantly driven by
new re-zonings curated by Hornsby Shire Council
and delivered by the NSW State Government
through the Transport Oriented Development

Project

As the residential population increases across the
town centre, the future of the nighttime economy
in Hornsby Town Centrds set to transform into a
dynamic and thriving precinct which is both
bustling and prosperous during the day with an
eclectic and lively evening scene after dark.

The rollout of the Hornsby Town Centre
Implementation Strategy outlines a comprehensive
plan to enhance the town's appeal through the
development of strategic place branding and
marketing campaigns. These initiatives aim to
leverage the benefits of new development and
Hornsbyds proximity t o
network. They aim to attract new residents and
creating a bustling atmosphere that
supports local businesses and fosters economic
growth.

visitors,

The broader vision forHornsby Town Centreis

a vibrant mix of outdoor dining, live music, markets
and arts and cultural events which cater to all age
groups and budgets.

Hornsby Town Centrecould become a special
entertainment precinct Staff are collaborating with
the Office of the 24Hour Economy Commissioner
and other stakeholders teexplore this potential By
building strong business partnerships and
supporting local entrepreneurs, Council aims to
create a thriving ecosystem that encourages
investment and innovation.

Collaboration with key stakeholders is fundamental
to realising this visionTheimplementation strategy
emphasises the importance of developing a night
time economy strategy and building the capacity of
the business community for nightime activations.
This involves working closely with businesses,
planners, and government agencie®tensure the
necessary infrastructure is in place to support
population growth and create a vibrant and
welcoming community. The goal is for Hornsby
TBwn CGehtrBt§ beind bnly af gfedt PI&cE B Nive
and work but also adestinationto bring friends
and family.

Council 8ds wupcoming
focuses on developing policies and streamlining

existing regulations to facilitate events, festivals,

encapsul at e écoriomic Meeelopmerit | O $narkets, and other activationthat bring the town

and Tourism Strategy 2022026, which outlines a
plan for an active nighttime economy- developing
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centre to life.

events

Through strategic planning, stakeholder

collaboration, and a commitment to enhancing the

town's appeal, Hornsby Shire Council is poised to
create a thriving nighttime economythat attracts

investment and benefits everyone.

and activation
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https://yoursay.hornsby.nsw.gov.au/hornsby-town-centre-masterplan
https://www.planning.nsw.gov.au/plans-for-your-area/priority-growth-areas-and-precincts/hornsby
https://www.planning.nsw.gov.au/plans-for-your-area/priority-growth-areas-and-precincts/hornsby
https://www.hornsby.nsw.gov.au/__data/assets/pdf_file/0014/161411/HSC5172-Economic-Development-and-Tourism-Strategy_FA.pdf
https://www.hornsby.nsw.gov.au/__data/assets/pdf_file/0014/161411/HSC5172-Economic-Development-and-Tourism-Strategy_FA.pdf
https://www.nsw.gov.au/business-and-economy/office-of-24-hour-economy-commissioner/vibrancy-reforms/seps
https://www.nsw.gov.au/business-and-economy/office-of-24-hour-economy-commissioner/vibrancy-reforms/seps

HORNSB& NTEPERFORMANCE

I n 2023/ 24, Hornsbyds
establishments and 3,355 workers. Business numbers
increased by 1.6%, while employment rose by 1.2%oth
slightly below thenational averagg+1.8% and 4.4%resp.)

Core NTE sales turnover rose by &3 (+8%), with notable
increases in spending acrossmfés and restaurants (+mn

| +7%), takeaway food (+$8m / +14%), and sports and
physical recreatioractivities(+$7m/ +17%).

The Food sub-sector made up 61% of all Core NTE
establishments and saw modest growth in both business
numbers (+1.6%) and employmentiespite a small fall in
restaurant andcafé jobs {80/ -3%).

Leisure and Entertainmerdccounted for 34% of Core NTE
venues (slightly above the national average 82%) and
grew marginally in both businesses (+0.9%)with
substantial growth injobs (+11%). Strongest gains were
seen in sports and recreation+60) and creative and
performing artsactivities (+45) TheDrink sub-sector grew
by 9% in establishments, from 26 to 28, while employment
remained flat.

In the NonCore NTERetailand Accommodationtogether
represented28% of businesses. Retail employment fell by
9%, while Accommodation jobsncreasedby 3%, despite
strong growthin establishment numbers
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HORNSB®& TRADING PATTERNS

As of April 2025,a total of 553 businesses tradbetween
6pm and 6amon Thursday- more than any other night-
maki ng it Hornsbyds mo Ort
Thursday nights,67% of Core NTE businesses open
between 6pm and 9pm, and 27% trading through to
midnight. Friday (60%) and Wednesday (61%) also see
strong early evening activityshowing a mid-week to
weekend arc in demand.

active

Late-night trading (12and3am) is modestwith 7% of Core
NTE businesses open on Friday and Saturday. The early
hours economy (3am6am) is led by midweek trading,
with 1®11% of businesses open from Monday to Friday
catering to early morning risers

Retail trading after dark is limited outside of Thursday, when
44% of retail businesses open between 6pm and 9pm. On
other nights, evening retail activity ranges from 16% to 22%,
with fewer than9% of businesses open after 9pm on any
day.
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Figurel9 Proportion of aliCore NTEand Retailbusinesses open

Night rolls
Sector Weekday Evening EarlyNight Late-Night Earlyhours
(6pm-6am) 6pm-9pm 9pm-12am 12am3am 3am-6am
Monday 21% 6% 10%
Tuesday 22% 6% 1%

'-,'_J Wednesday 24% 6% 10%

E Thursday 6% 1%

S Friday 7% 10%
Saturday 7% 6%
Sunday 6% 5%
Monday 21% 8% 4% 5%
Tuesday 22% 8% 5% 5%

_ Wednesday 22% 9% 5% 5%

§ Thursday 9% 5% 5%
Friday 22% 8% 5% 5%
Saturday 18% 8% 4% 5%
Sunday 16% 8% 4% 5%

Figure20: Number of businesses open at night (at some point 6pm and 6am)
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LauncestonTAS

LAUNCESTON

TASMANIA

Recognised as a UNESCO City of Gastronomy, Launceston is reimagining its city centre after dark. Strategic investment, ol

dining initiatives and vibrant events are shaping a safe and welcomimght-time economy. With strong hospitality, creative
programming and community engagement, Launceston is a regional leader in inclusive and sustainable-tilghtexperiences.







































































































































































































